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POST SHOW REPORT 
 
 
The 10 th iran telecom a resounding success! 
Some 42,000 visitors discussed business with 200 ex hibitors from 12 countries  
 
 
 
For operators and vendors alike, the Iranian 
telecom market offers huge potential as Iran 
overtook Saudi Arabia in 2007 to become the 
region's biggest telecom market by 
subscriber numbers. The country gained 21 
million mobile subscribers in 2008, and has 
an estimated total of some 47 million 
subscribers by the end of 2009. 
 
 
Consequently, the 10th International 
Telecommunications Trade Fair, iran telecom 
‘09, yet another time delivered and confirmed 
its status as Iran’s most important 
telecommunications event as 200 exhibitors 
from 12 countries met and discussed 
business with some 42,000 trade visitors.  
 
 
Clear positioning: iran telecom is the place to 
be for everyone involved professionally in the 
design, planning, operation and sale of 
telecom services and products, from chief 
engineers to planners and operators as well 
as wholesale and retail suppliers. At iran 
telecom, the emphasis is on innovation, 
trends and knowledge exchange, reflecting 
cutting edge technologies.  
 
 
MTN Irancell was the official sponsor, other 
major players participating at iran telecom 
‘09 included world leaders such as Huawei, 
NEC-Philips, Panasonic, Sony Ericsson, TCI, 
Zaeim and many others. 
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Due to a massive media campaign, iran 
telecom ‘09 was able to attract some 42,000 
visitors. 
 
 
The media campaign included actions like 
advertisements in special-interest magazines 
and in Iranian business journals, billboard 
advertising, TV commercials, radio coverage 
as well as SMS transmission. 
 
 
The exhibitors, who had demonstrated their 
latest technologies, derived from China, 
Finland, France, Germany, India, Iran, Italy, 
Spain, Sweden, Switzerland, Turkey and the 
United Arab Emirates. 
 
 
Organised by Palar Samaneh, Tehran, and 
fairtrade, Germany, iran telecom ‘09 had 
enjoyed the official support of the Iranian 
Ministry of ICT, the Ministry of Industries and 
Mines, Telecommunications Company of Iran 
TCI and the Telecommunication 
Infrastructure Company TIC.  
 
 
The event was held in halls 6, 7, 8-9, 25A 
and 27 of the Tehran International 
Fairgrounds from November 21-24, 2009.  
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iran telecom 2009 in figures 

 2008 2009 
 

Net exhibition space indoors 
Net exhibition space outdoors 

6,288 m² 
409 m² 

7,573 m²  
806 m² 

+ 20.4 % 
+ 97 % 

Number of international exhibitors 
Number of national exhibitors 

54 
110 

46 
154 

-15  % 
+40  % 

Countries represented 16 (China, Denmark, 
Finland, France, 
Germany, Great Britain, 
India, Iran, Italy, Kuwait, 
the Netherlands, 
Pakistan, Russia, 
Sweden, Switzerland, 
United Arab Emirates) 

12 (China, Finland, 
France, Germany, India, 
Iran, Italy, Spain, 
Sweden, Switzerland, 
Turkey, United Arab 
Emirates 

 

Number of visitors 30,000 42,000 + 40 % 
 
 
 
Evaluation of the exhibitor survey of iran telecom 2009 
 
All exhibitors were required to fill in a questionnaire on the last day of the event.  
The following evaluation is based on this survey. 
 
 
Main targets for participation 

59%

72%

72%

76%

79%

83%

86%

90%

93%

test acceptance on the
market

check the competitive
position

extend the distribution
network

maintain business contacts

orientation in the present
market

raise degree of the
company's popularity

introduce product
innovations

increase market share

extend business contacts
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Achievement of main targets 
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 Graph 2  
 
 
Exhibition quality assessment 
 
An overall assessment of the perceived quality of the event was generated by asking exhibitors to 
rate each of the following parameters: 
 
 

exhibitors' satisfaction regarding ...

76%

82%

90%

quality of visitor contacts

chances of business after
the fair

business contacts initiated
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Exhibitors wishing to participate at the next iran telecom 2010 
 
During the last day of the exhibition 56% of the exhibitors showed their interest to participate again 
at iran telecom in 2010!  
 

56%
41%

3%

yes

maybe

no

 
Graph 4 

Outlook on iran telecom 2010   
 
The 11th International Telecommunications Trade Fair, iran telecom ‘10, will take place place at the 
Tehran International Fairgrounds in November 2010. 
 
 
For more information and pictures from the 2009 edition, please visit also our website:  

www.iran-telecomp.com 
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